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PEOPLE AND PACKAGING
WITH A PURPOSE
At Sonoco, we bring more to packaging than just the
package. Our integrated packaging solutions help
define brand personalities, create unique customer
interactions and improve the quality of products
and the quality of life for people around the world.

SONOCO 2021-2022
CORPORATE
RESPONSIBILITY
REPORT

We do all of this in the service of our purpose: Better
Packaging. Better Life. We take our corporate
responsibility seriously, and our purpose helps
define our commitments to enhancing the
experiences of our customers, colleagues,
communities and shareholders.
Sonoco has used the Global Reporting
Initiative (GRI) standards to define the
content of our 2021-22 Corporate
Responsibility Report. These guidelines form
a voluntary framework of principles and
indicators used to measure and report
economic, environmental and social standards
of the Company. They also provide a standard of
comparison among Sonoco and our peers.
We have performed a quantitative, stakeholderdriven materiality assessment to identify and
prioritize the sustainability issues that impact
Sonoco and its stakeholders. This report reflects our
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OPERATING PRINCIPLES
Guiding Principle:
People Build Businesses
by Doing the Right Thing

Mission: To create sustainable packaging
solutions that help build our customers’ brands,
enhance the quality of their products, and improve
the quality of life for people around the world

Our Core Values

Key Focus Areas

Financial Priorities

We are only as strong as our people

People
• Talented and Engaged
• Diverse and Included

Target average annual
double-digit total return
to shareholders through:

Respect: We value and celebrate the unique perspectives
of everyone
Teamwork: We win together by hard work, persistence and
trusting each other
Service: We will place the needs of others before our own
Integrity: We will treat people the way we hope to be treated
Accountability: We believe actions speak louder than words

Promises
Customers: We will stand by our commitments and our products
Teammates: We will create caring, safe and fulfilling work
environments
Shareholders: We will protect their investment and provide for
them a reasonable return
Suppliers: We will base our relationships on fairness and
performance
Communities: We will be good neighbors

Safety
• Create a safe working
environment
Customer Experience
and Quality
• Value creating solutions
Process Excellence
• Drive continuous improvement
-Sonoco Performance System
- Optimal supply chain

• Dividend growth
• Profitable revenue growth
and margin expansion
• Focused working capital
management
• Strong return on invested
capital
• Maintain investment
grade credit rating and
dividend elite status

Sustainability
• Increase recyclability of our
products
• Address global climate change

STATEMENT OF INTENT
Become the acknowledged packaging industry leader in creating and enhancing a
sustainable future that benefits all of Sonoco’s stakeholders through improvement
of economic performance, social responsibility and environmental stewardship.

PRINCIPLES OF CORPORATE
RESPONSIBILITY AND
SUSTAINABLE DEVELOPMENT
• Customer commitment
• Governance and integrity
• Financial performance
• Strategic leadership
• Environmental responsibility
• Employee health, safety and development
• Stakeholder engagement and communication
• Community support and philanthropy
Forward-looking Statements: Any statements of the Company’s or management’s expectations, beliefs, goals and forecasts in this document, including but not limited to our ability to reach certain
sustainability targets and goals, levels of production and efficiency, new product development and talent acquisition and performance targets, constitute “forward-looking statements” as defined in the Private Securities
Litigation Reform Act of 1995. Such statements are based on currently available information and are subject to various risks and uncertainties that could cause actual results to differ materially from the Company’s present
expectations. These risks and uncertainties include, but are not limited to, inflation of and volatility in raw material and energy costs, cutbacks in consumer spending that reduce demand for the Company’s products,
continuing pressure for lower cost and recyclable products, the Company’s ability to implement its business strategies, including productivity initiatives, cost reduction plans and integration activities. Undue reliance should
not be placed on such forward-looking statements, as such statements speak only as of the date on which they are made, and the Company undertakes no obligation to update such statements except as required by law.
Additional information regarding these and other risks is contained in the Company’s periodic filings with the Securities and Exchange Commission.
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COMMITMENT TO OUR STAKEHOLDERS

COMMITMENT TO OUR STAKEHOLDERS

OUR JOURNEY TO GROW
OUR GLOBAL SUSTAINABLE
PACKAGING BUSINESS
CONTINUES WHILE WE WORK
TO LESSEN OUR IMPACT ON
THE ENVIRONMENT

Sonoco’s purpose is Better Packaging, Better Life.
This means we are committed to creating sustainable packaging solutions that help build our customers’ brands, enhance the quality of their products and improve the quality of life for our stakeholders around the world. We believe our valuecreation strategy—to be the benchmark company
for yield and stability in the packaging industry—
will make Sonoco Better than Ever.
Packaging plays an essential role in providing sustainable and safe delivery systems for food and
other essential products around the world. We
believe that we can grow our global sustainable
packaging business while we work to lessen our
impact on the environment. Our journey to
achieve these mutually beneficial goals continued
over the past year despite unprecedented headwinds from supply chain disruptions,
inflation and the continuing effects of the
COVID-19 pandemic.
Sonoco is dedicated to operating with sustainability at the forefront of our strategy and committed
to making investments to expand our circularadapted products. On January 26, 2022,
we completed the $1.35 billion acquisition of
Ball Metalpack, a leading manufacturer of
sustainable, steel tinplate food and aerosol
containers, along with closures and packaging
components. This complementary addition
fits our strategy by increasing our can-making
franchise, expanding into more recessionresistant consumer markets and growing Sonoco’s
already established sustainable packaging portfolio to include tinplate packaging—the world’s most
recycled substrate. To help fund the acquisition,
we successfully issued $1.2 billion in certified
Green Bonds, one of the largest sustainable bond

Howard Coker, President and Chief Executive Officer
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COMMITMENT TO OUR STAKEHOLDERS
The Science Based Targets initiative (SBTi) is a partnership between CDP, the United Nations
Global Compact, World Resources Institute and the World Wildlife Fund for Nature. According
to the SBTi, their science-based targets show organizations how much and how quickly they need
to reduce their greenhouse gas (GHG) emissions to prevent the worst effects of climate change. A
company’s targets are considered ‘science-based’ if they are in line with what the latest climate
science deems necessary to meet the goals of the Paris Agreement – limiting global warming to
well-below 2°C above pre-industrial levels and pursuing efforts to limit warming to 1.5°C. By
having our GHG reduction targets approved by SBTi, Sonoco joins over 1,500 companies taking
action with science-based targets for emission reduction goals.

OUR SUSTAINABILITY JOURNEY

certified green energy sources and implementing

Since we first started tracking our

operational excellence processes to continuously

environmental performance in 2009, we have

reduce energy usage.

reduced normalized greenhouse gas emissions
by 25% while decreasing both water usage and

As the economy and the markets we serve

solid waste.

rebounded following the COVID-19 lockdowns,
we saw customer demand and our revenues

Last year, we stepped up our commitment by

increase 7% in 2021. We continued to make

setting new targets to

progress toward our long-term targets to

reduce our global

significantly lower carbon emissions. We made

greenhouse gas

investments to improve the efficiency of plant

emissions in line with

boilers, compressed air, LED lighting, vacuum

the Paris Climate

systems, HVAC systems and process chillers. We

Agreement —to limit

started building renewable energy installations

global temperatures to

and we are entering programs to purchase lower

warming to well-below 2-degrees above pre-

carbon power in both the US and Europe. These

industrial levels. Our targets, approved by the

actions are projected to cumulatively reduce

Science Based Targets initiatives (SBTI), are

Scope 1 and 2 GHG emissions by 25% by 2030.

focused on reducing absolute Scope 1 and 2

Furthermore, we are making targeted

greenhouse gas emissions by 25% and absolute

investments to reduce water usage and are

Scope 3 greenhouse gas emissions by 13.5% by

conducting a water risk study at certain

2030. In addition, we are actively studying

manufacturing facilities using World Resource

necessary operational changes, technology

Institute (WRI) Aqueduct, World Wildlife Fund

developments and market changes required to

(WWF) Water Risk Filter or similar tools.

achieve net-zero greenhouse gas emission by
2050. In order to meet these targets, each of our

INVESTING IN SUSTAINABILITY

more than 300 global manufacturing operations

A key focus of our strategy is to increase investment

are working to reduce greenhouse gas emission

in our people and technology to better drive organic

by investing in energy efficiency and renewable

growth and improve the efficiency of our operations

energy projects, purchasing power from

while reducing their environmental impact.
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CIRCULAR ECONOMY ACTIONS
As a top 10 recycler in the US, with recycling capabilities across the globe, Sonoco is uniquely positioned to understand the challenges of
packaging associated with both the beginning and
In 2022, we expect to increase these ‘investing in

end of life. We are improving packaging design

ourselves’ actions to $325 million, a nearly one-

and developing new products and manufacturing

third increase from 2021. We are nearing the com-

capabilities to bring sustainable products to our

pletion of our $125 million investment in Project

customers. We also are investing in infrastructure

Horizon which is converting our Hartsville corru-

within our material recovery facilities (MRFs) and

gated medium machine into a state-of-the-art

mills to expand the slate of packaging that can be

180,000 ton-per-year uncoated recycled paper-

successfully collected, sorted and processed. As a

board mill, the largest and most efficient

result, we recycled or caused to be recycled more

uncoated recycled board (URB) machine in the

than 101%, equivalent by weight, of products we

US. This new paper machine will increase

put in the marketplace.

Sonoco’s use of 100% recycled fiber,

By working across the value chain,

reduce water usage by approximately 1 million gallons

Structural
Transformation

annually and lower green-

we have used innovation and

Strategic
Capital
Investment

partnerships to build a proprietary fit-for-purpose packag-

house gas emissions.
In addition, we are making new investments in

ing line, EnviroSense®. This
Supply
Chain
Excellence

Sustainability
Excellence

greenhouse gas emissions. We
have used solar power in several
of our operations in Europe and the
US over the years and are installing new solar
panels at our New Jersey paper can plant in
2022. We expect to add several solar power
projects to our facilities globally over the next

with increased recycled conOperational
Excellence

renewable energy to further drive reductions of

portfolio includes packaging

Commercial
Excellence

tent and recyclability,
among other sustainable
attributes, and is represented
across our portfolio from our

iconic steel tinplate and paperbased containers to mono-material flexible packaging and recyclable thermoformed
plastic containers. It also includes packaging with
bio-based materials such as our partnership with
Tellus, a producer of
the Natrellis™ line of

few years which we expect to not only reduce

dual-ovenable, sugar

carbon emission but generate returns greater

cane pulp bowls and

than our cost of capital.

trays. You will find more examples of our
EnviroSense® products later in this report.
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COMMITMENT TO OUR STAKEHOLDERS

DIVERSITY AND INCLUSION
Our core values of Respect, Teamwork, Service,
Integrity and Accountability are built around the
premise that “we are only as strong as our people.”
Sonoco embraces Diversity and Inclusion, and we
strive to translate our values and beliefs about people into an organization that reflects the diversity
of our customers and the communities where we

Most Sustainable Companies for the fourth con-

live and work. Our global workforce is 26% female,

secutive year, and listed by Newsweek as one

and 34% of our US employees identify as a racial

of America’s Most Responsible Companies, to

minority. Our Diversity and Inclusion goals are

name a few. Sonoco also has been accepted by the

focused on increasing representation of women

UN Global Compact and joins more than 14,000

and racial minorities into more salaried and senior

companies globally that are supporting the agen-

leadership positions. We are working toward this

cy’s Sustainable Development Goals.
Achieving our dual targets of business growth and
environmental improvement can only be achieved
with the continued dedication and support of our
people, our customers and the communities where
we live and work. There are no simple solutions,

goal by increasing hiring, development and pro-

but we are focused on attacking the problem and

motion, as well as focusing on retention efforts.

taking appropriate actions over the next decade.

We made significant progress in talent acquisition

If you would like to know more about Sonoco’s sus-

during 2021, despite a challenging labor market.

tainability journey and how we can work together

In the US, 44% of hires were female and 34%

to achieve our sustainability targets, please contact

were a member of a minority group. In addition,

us at sonoco.sustainability@sonoco.com or review

we have had a dedicated Supplier Diversity pro-

our sustainability hub

gram since 2004, and since 2010, we have spent

at www.sonoco.com/sustainability.

approximately $1.9 billion with certified, diverse
suppliers.

ESG RECOGNITIONS

Howard Coker

We were pleased that our efforts to reduce environ-

President and Chief Executive Officer

mental, social and governance (ESG)

August 3, 2022

risks have led to Sonoco being ranked first in
the Packaging sector on Fortune’s World’s Most
Admired Companies, recognized on Barron’s 100
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BRINGING SUSTAINABILITY
FULL CIRCLE
WE BUILD SUSTAINABILITY INTO EVERY AREA OF OUR BUSINESS
AND EXPLAIN OUR PRACTICES IN TERMS OF CIRCULARITY.
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BRINGING SUSTAINABILIT Y FULL CIRCLE

AT SONOCO, WE BELIEVE A
HOLISTIC SUSTAINABILITY
APPROACH LEADS
TO SUCCESSFUL
EXECUTION
In order to drive our sustainability strategy, we have
established a number of metrics to ensure we are
continuing to make progress towards our vision of
leading the world’s transition to more sustainable
packaging. These key metrics include our Science Based
Targets initaitive

RIGID PLASTICS
RECYCLABILITY METRIC

validated greenhouse
gas emission
reduction targets.
However, beyond our
vigorous emissions
reductions targets
and product

One of our 2025
goals was to
recycle or cause
to be recycled

85%

equivalent by
weight, of
products we put
into the
marketplace.

strategies, we have
also incorporated life
cycle assessments
(LCA) in our
This graph is representative of our rigid plastics portfolio of
products, demonstrating 74% of products are eligible for a
recyclability claim / label.

OPERATION CLEAN SWEEP
IMPLEMENTATION STATUS

development process
to ensure we make
educated decisions to
inform future
sustainable
innovations.
Take a moment to
review our 2025 and
newly established
2030 targets along
with additional
guiding metrics as
we work to bring
sustainability full

We have already
exceeded this
goal, hitting

101%

in 2021.

circle.
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BRINGING SUSTAINABILIT Y FULL CIRCLE

MANUFACTURING TO
ENSURE A SUSTAINABLE
FUTURE
2025 CORPORATE
SUSTAINABILITY COMMITMENTS
We will increase the equivalent, by
weight, the amount we recycle or
cause to be recycled from 65% to
85% relative to the volume of product
we put into the marketplace by 2025.

We will ensure approximately 75% of
our global rigid plastic packaging is
capable of making the relevant
on-package recyclable claim by 2025.

We will ensure all our production
facilities utilizing plastic pellets have
systems to prevent environmental
discharges. Additionally, we will not
utilize resin additives that purport to
degrade in landfills or waterways by
simply breaking up into smaller pieces.

We are committed to work closely with
our customers to help them achieve
their post-consumer recycled content
commitments.

By 2024, Sonoco will conduct water
risk studies at our manufacturing
facilities, which account for at least
90% of our water usage using WRI
Aqueduct, WWF Water Rich Filter or
similar tools.
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BRINGING SUSTAINABILIT Y FULL CIRCLE

CHALLENGING OURSELVES
TO CREATE A BETTER
WORLD
2030 CORPORATE
SUSTAINABILITY COMMITMENTS

Sonoco will reduce its absolute Scope 1 and 2
emissions at least 25% by 2030 (2020 baseline).

Sonoco, in cooperation with its suppliers and
customers, will reduce its Scope 3 emissions in
line with the 2°C Absolute Contraction
Approach resulting in 13.5% absolute Scope 3
emissions reduction by 2030 (2019 baseline).

Sonoco will continue energy efficiency improvement in its manufacturing plants and reduce
energy usage by at least 8% by 2030 (2020
baseline).
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BRINGING SUSTAINABILIT Y FULL CIRCLE

MATERIALITY AND RISK
ASSESSMENT
Sonoco completed a materiality assessment this year to ensure stakeholder groups, customers, suppliers, peers, shareholders, non-government organizations, community leaders, regulators/governmental, and employees are informed and
engaged in Sonoco’s focus and operations regarding issues that are a top priority for stakeholders. This assessment is conducted every few years and topics found to be most material to Sonoco are shared in the Corporate Responsibility Report
and GRI Content Index.

2022 Sonoco Materiality Matrix

In congruence with the materiality assessment, an
Enterprise Risk Management (ERM) Program is con-

Enterprise Risk Management

ducted to determine issues that pose the greatest risk

RISK CATEGORY

RISK

to Sonoco. Every 5 years, including 2021, Sonoco

Information Technology Risks

- Cyber Security

engages an outside firm to perform an independent
assessment of the ERM Program. During an ERM

- IT Infrastructure
Operational Risks

- Political instability
- Business continuity

survey of Sonoco’s leaders in 2022, 10 top risks were

- Commodity price volatility

identified as presented to the right.

- Energy price volatility
- P
 roduction facilities/
employee safety
Legal & Compliance Risks

- Data Privacy Risk

Strategic Risks

- R
 eputation & investor
confidence
- D
 iversification of
geographic production

Top 10 risks as identified in the 2022 ERM assessment. Sonoco continues to monitor all aspects of risk annually
and proactively mitigate them.
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LEADERSHIP
AT SONOCO, SUSTAINABILIT Y
STARTS AT THE TOP.

Our packaging begins its sustainability journey as the product of an ethos. We envision a cradleto-cradle product life cycle that’s better for our planet and better for you and your customers.
That’s why we’ve made sustainability a part of everything we do.
When we revamped our sustainability
organization and leadership in late 2020, we
recognized we had the desire to reduce our
environmental impact of our products and
operations and were willing to make those
commitments, but we ultimately had to determine
how to best put those commitments into action.
For much of 2021, our sustainability and
environmental teams along with our teammates
in our more than 300 operations across the globe
have been doing just that – putting our
commitments to action.
Some of those actions are strategic in nature –
identifying risks and opportunities and prioritizing
efforts based on those risks and/or opportunities;
identifying strategic focus areas; and establishing

Elizabeth Rhue, Vice President
Global Environmental, Sustainability,
and Technical Services

the right internal and external collaboration
partners. Some of our actions have been
organizational, including establishing a team
structure to

Vision: to lead the world’s transition to more

support the

sustainable packaging. This short sentence

global needs of

represents so much to Sonoco and our sustainability

the Company,

teams as we look to understand what commitments,

establishing

data collection systems, risk mitigation plans, and

regular

technical and operational changes we, in fact, must

communication

put in place to ensure that are leading a transition to

channels with

more sustainable packaging. It also means we must

key

show leadership – leading our teammates, our

stakeholders,

customers, our suppliers, and other stakeholders

and establishing the appropriate data collection

towards this vision.

systems.
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LEADERSHIP

educate our internal
teammates on
sustainability-related
projects so that they
are better equipped to
support our initiatives
and those of our customers. We have also
launched Sustainability Unpacked, a mythbusting series that aims to educate an external
audience on a number
of packaging and
sustainability

SUSTAINABILITY

“myths.” In addition,
we have provided
Our efforts extend into each of our business units,
ensuring robust sustainability roadmaps that
address risks and opportunities for our business,
as well as project funnels for energy savings and
GHG reduction. For the first time, starting in
2022, we are setting aside capital, specifically for
sustainability-related capital expenses to ensure
that sustainability needs were prioritized and not
competing with other projects for funding. And of
course, we continue to innovate around our

customized training
for our customers on a number of topics including
marketing claims, recyclability, and policy trends.
As we continue into 2022, our efforts will continue
to evolve and our steps to meeting our 2025 and
2030 goals will become even more clear. We
recognize that leading the world’s transition to
more sustainable packaging is not easy, but we’re
certainly up for the challenge.

packaging with expansion of our rigid paper
containers, growth in our fiber-based protective
packaging, and use of NIR detectable colorants in
our thermoform packaging to name a few areas of

Elizabeth Rhue

focus.

Vice President, Global Environmental
and Sustainability

While we continue to strive to put our plans into
action, we recognize that we must ensure both our
internal and external stakeholders are educated.
To that end, we have launched an internal
education series, In the Loop, which aims to
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SUSTAINABILITY UNPACKED:
EXPLORING AND DISCUSSING
PACKAGING MYTHS AND
MISCONCEPTIONS
Can you really find a package that protects
the product, pops on the shelf, successfully
passes all performance criteria, and has a
strong sustainability claim? Can you design
with sustainability in mind? And if you’re a
global brand, how do you procure a package
that can adhere to recycling infrastructures

design. It can be challenging to navigate, so

at a global level? These are questions the

we decided to do the leg work in our myth-

industry faces every day and, believe it or

busting series Sustainability Unpacked.

not, there are a lot of myths and
misconceptions about what packaging

Sonoco launched the pilot episode on May 4,

formats are

2022, with the second premiering on July 6 of

sustainable, what

the same year. Sonoco has finalized the

sustainability

filming of three additional episodes to

means, and if end-

premier through January 2023 so be on the

of-life considerations

lookout to learn more about packaging trends

are the most critical

and industry initiatives and to see if those

component of

myths are true.

Scan the QR Code
above to view
the episode.

Key Environmental Metrics
				
KEY METRICS – ABSOLUTE AND NORMALIZED BY REVENUE
UNIT OF MEASURE
Total Energy Usage
Total Energy Usage (normalized)
Total Greenhouse Gas Emissions
Total Greenhouse Gas Emissions (normalized)
Direct Emissions (Scope 1)
Direct Emissions (Scope 1) (normalized)
Indirect Emissions (Scope 2 – Market based)
Indirect Emissions (Scope 2 – Market based) (normalized)
Total Landfill Disposed
Total Landfill Disposed (normalized)
Total Water Usage
Total Water Usage (normalized)

MMBtu
MMBtu/$1,000
mtons CO2e
mton CO2e/$1,000
mtons CO2e
mton CO2e/$1,000
mtons CO2e
mton CO2e/$1,000
mtons
mton/$1,000
m3
m3/$1,000

YEAR-OVER-YEAR
PERCENTAGE CHANGE

2021 DATA

-2.2%
-8.3%
2.6%
-4.1%
4.5%
-2.2%
0.2%
-6.4%
6.9%
2.2%
-1.4%
-7.6%

19,257,312
3.445
1,315,091
0.235
737,266
0.132
577,825
0.103
260,177
0.047
23,647,692
4.230

Historical data referenced in this chart has been retrospectively revised to reflect changes in business structure (acquisitions and divestitures), and improvements in data collection, and so may differ from previously
published reports. In addition to showing total usage of energy consumption, total greenhouse gas emissions (Scope 1 and Scope 2), total water usage and total landfill disposal, we compare these key environmental data
points utilizing a normalized benchmark of measure across our diverse business mix to provide a more accurate comparison.
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SONOCO’S BIODIVERSITY POLICY
SONOCO RECOGNIZES THE IMPORTANCE OF CONSERVING BIODIVERSITY AND IS
COMMITTED TO BEING A RESPONSIBLE STEWARD OF THE LAND WE MANAGE AND TO
CONDUCTING OUR OPERATIONS IN A SUSTAINABLE MANNER. SONOCO IS COMMITTED
TO PRESERVING OR ENHANCING BIODIVERSITY BY OPERATING IN A MANNER THAT AIMS
TO MINIMIZE OUR ENVIRONMENTAL IMPACTS AND PROMOTE SUSTAINABLE LAND USE.

To meet this Commitment, we will ensure the following:
Our forest land operations are certified under

Reduction of normalized energy use by at

the Sustainability Forestry Initiative Standard

least 8% by 2030 in our manufacturing plants

2015-2019 Forest Management Standard

(using 2020 baseline).

Our paper mills use 100% recycled fiber and

Water risk studies will be conducted at our

many of Sonoco’s global mills are certified by

manufacturing facilities which account for

one or more fiber certification programs,

at least 90% of our water usage by 2024.

which are: the Forest Stewardship Council®
(FSC®), Sustainable Forestry Initiative® (SFI®)

Operation Clean Sweep will be fully

and the Program for the Endorsement of

implemented at all facilities using plastic

Forest Certification® (PEFC®) Chain of Custody

pellets to prevent environmental discharge

and Due Diligence System Standards

of the pellets by 2025.

We engage local communities and other

Include consideration of biodiversity impacts

relevant stakeholders when addressing

in capital expenditure reviews and avoid or

biodiversity issues including those related to

minimize the overall environmental impact

operational changes or siting of new facilities.

that may result from new site construction,
facility expansion activities, and operations.

Reduction of absolute scope 1 and 2
greenhouse gas emissions by 25% by 2030

Ensure our facilities operate in accordance

from a 2020 base year and to reduce our

with all applicable environmental laws and

Scope 3 emissions by 13.5% by 2030 (using

regulations

2019 baseline). These commitments have been
validated by the SBTi.
WE WILL REVIEW OUR PROGRESS IN CONSERVING BIODIVERSITY AND THESE
LISTED ACTIVITIES ON AN ANNUAL BASIS AND MAKE NECESSARY
MODIFICATIONS OR IMPROVEMENTS.
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LEADERSHIP

AWARD-WINNING
SUSTAINABILITY
PRACTICES
Sonoco has been repeatedly recognized
for our sustainability practices within the
industry. One of the accolades include
being selected in 2021 to Barron’s 100
Most Sustainable Companies in the US
for the third consecutive year. Selection
involves a rigorous review by Calvert
Resarch and Mangement of the 230
indicators of 1,000 companies to arrive at
the Barron’s list. Those indicators involve

SONOCO FRESH SUMMIT
On March 3, Sonoco

the MSCI ESG Rating, which measures

event, FRESH Perspectives

a company’s resilience to long-term

on Sustainability, that

industry material, environmental, social

featured leaders from three

and governance (ESG) risks. The rating

global corporations who

examines 37 ESG key issues divided into

shared how their
sustainability throughout

and social attributes.
Sonoco also earned a “BBB” rating on

FRESH hosted a virtual

companies are addressing

economic, environmental, governance,

Scan the QR Code
above to register

three pillars and ten themes: climate
change, natural resources, pollution,
environmental opportunities, human

the food value chain. Also included in the event

captial, product liability stakeholder

were presentations from Clemson faculty and

opposition, social opportunities,

students and updates on upcoming events,
including the FRESH 2022 Food, Packaging &
Sustainability Summit.
Elizabeth Rhue, VP Global Environmental &

corporate governance, and corporate
behavior.
A few of our recent sustainability
recognitions include:

Sustainability at Sonoco, joined other FRESH
advisory board members in sharing insights on
the industry’s journey towards developing and
implementing a robust sustainability strategy.
Sonoco FRESH will be hosting the third
annual Food, Packaging & Sustainability
Summit in-person at Clemson University on
Sept. 19 – 21, 2022.
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DESIGN
WE’RE PACK AGING
PROBLEM SOLVERS.

Before a package even makes it to prototype, we’re
thinking through all aspects of how to create the best solution
for the product while keeping sustainability top-of-mind.

TRANSPARENT LIFE CYCLE
ASSESSMENTS FOR PRODUCT
DESIGN
Sonoco strives for every life
cycle assessment (LCA) to be
transparent, prove itself
reliable, and generate
actionable results. We use
the LCA data we generate to
support all product lines
globally. To further support
these goals, we onboarded a
dedicated LCA expert as part
of our expanded
Sustainability team in 2021. We currently have streamlined LCAs
covering 65% of our products and aim to raise that number
throughout 2022 and beyond.
A few of the guiding principles behind our LCA program:
•	We strive to be ISO14040 series compliant and never
publish without third-party review
•	We include a QR code on every LCA result graphic that
links to a description of our best practices and an LCA
orientation portal
•	We use streamlined LCAs to identify benchmark design
improvements, indicate environmental hotspots, and
supply customers with product emissions data
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NOT YOUR MOTHER’S FLEXIBLE
SHAMPOO POUCH
When Not Your Mother’s was searching for a
packaging alternative for its line of wash and care
products, they selected to move from a rigid plastic
bottle with a pump to a flexible packaging format in
the form of an inverted pouch.
Utilizing 33% less plastic and providing a 25%
reduction in the energy to produce and ship this
package, the inverted pouch significantly advances
packaging sustainability. Additionally, the inverted
pouch improves customer experience and maintains
brand equity by allowing the consumer to squeeze
every last drop of product.
Supplying a high-performance lamination with highimpact graphics, Sonoco has supported Not Your
Mother’s in this packaging conversion. Additional
supply chain partners include Cheer Pack North
America and Berlin Packaging.
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Natural Dual-Ovenable
PET Launch
Sonoco is uniquely positioned as a leading recycler to
help deliver end-of-life solutions across our consumer
and industrial packaging platforms. The newest
extension of the EnviroServe™ Dual–Ovenable PET
trays and bowls now includes a natural substrate. By
eliminating carbon black, the PET container can be
detected by near-infrared technologies and successfully
sorted and processed through the PET stream. This
upgrade to one of Sonoco’s heritage product lines
alleviates the impact to landfill previously created by its
carbon black counterparts and reinforces Sonoco’s
commitment to ensuring 75% of our rigid plastic
packing is eligible for on pack recyclability claims.

Sonoco’s lidding film also makes it easy for
consumers to use, reseal and reopen their
produce with the convenience of
SmartSeal technology, which also
allows for tamper evidence and highimpact graphics without the need of a
secondary label to be applied.
Sonoco’s EnviroServe Leafy Greens
packaging is manufactured in the United
States. The PET trays use a minimum of 30%
less packaging than traditional lettuce
clamshells, and an average of 70% postconsumer recycled content, primarily produced

SMART SEAL OFFERS RECYCLABLE
PRODUCE PACKAGING THAT KEEPS
GREENS FRESH LONGER
Designed for growers, EnviroServe™ Leafy Greens, Sonoco’s
leafy greens package, delivers farm-fresh taste in a
sustainable package, enabling growers the flexibility and
resources to deliver on their brand promise to their

from recycled water bottles. At every step of the
process – from manufacturing to shipping – we are
constantly seeking new ways to reduce energy
consumption, emissions, and waste.
When brands choose a tray with lidding film, they don’t have to
use a sticker with an adhesive label that contaminates the

consumers. Our integrated container and SmartSeal®

recycling stream. Instead, consumers can peel off the lidding

FRESH produce lidding film use a scientifically tested

film and recycle the tray. Our recyclable produce packaging

method to seal in crispness, reduce waste, enable

gives consumers the sustainable option they want, and it keeps

automation, and deliver an enhanced consumer experience.

their salad greens fresher longer. It’s a win-win.
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SOURCING
WE SOURCE MATERIALS THAT
PROMOTE A GREENER FUTURE .

Sonoco uses packaging materials that
are made and sourced responsibly. We strive to find
the best solution using the most sustainable materials possible.

HOW MATERIAL DESIGN
CONSIDERATIONS
DRIVE MATERIAL
SELECTION
Sonoco products are designed and created to meet market and
consumer needs. Products are designed for strength, appearance, ease of handling, distribution, product protection, and
shelf life. Alongside these performance concerns, our customers want to be assured that they have the most sustainable
product to support their environmental goals. So, designing for
sustainability is an essential part of the product design process.
With this in mind, Sonoco developed its EnviroSense® line of

should be compatible with existing collection systems, sorta-

more sustainable packaging. Our EnviroSense® products are

tion technologies, and recycling processes in addition to having

designed to incorporate many different sustainable attributes

a viable end market for the recycled product.

including design for recyclability, reuse, or compostability; use
of bio-based materials, post-consumer recycled content, or cer-

Sonoco works with several global labeling organizations, such

tified materials; and package optimization in terms of material

as How2Recycle®, OPRL, and APCO, to assess, test, and mod-

selection, size, and fit-for-use. To help guide our design efforts,

ify products for recyclability; thus, providing a valuable service

we incorporate the use of life cycle assessment (LCA) to deter-

to our customers to facilitate on-pack recyclability claims.

mine the impact of our proposed product designs on a range of
environmental factors including carbon footprint, water and

Today, many of our products are designed for mechanical

land use.

recycling. However, as new sortation and chemical recycling processes advance, product developers see many

As more brand owners aim to inform consumers of the proper

more possibilities to achieve product performance, recy-

disposition of packaging, the need for on-pack recyclability

clability, and lowered environmental impact with a variety

labels has increased. To be considered recyclable, packaging

of material designs.
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SOURCING

FOODSAFE BARRIER COATINGS YOU CAN RECYCLE,

PAPER MILL TRIALS

REPULP, AND COMPOST

DEMONSTRATE RIGID PAPER

Foodservice container applications that require scoring, folding, and heatsealing create unique challenges often solved through the incorporation of
non-recyclable materials. This year, Cascades Sonoco, a joint venture between
Cascades Inc. and Sonoco Products Company, was able to announce that its
FlexSHIELD® coatings received third-party certification for compostability
from TÜV Austria, and achieved recyclability and repulpability certifications
from the Fiber Box Association.

CONTAINER RECOVERY

As the first fully compostable product that
provides polyethylene-like protection and
ease of conversion at an economical price
point, FlexSHIELD’s aqueous-based
barrier coatings are designed for use in
folding carton, cup, and foodservice
container applications. Along with the
sustainability certifications this coating
received, it was also imperative that
packaging treated with FlexSHIELD is also deemed FDA, CFIA, and EUR
compliant for direct food contact.
This unique solution to an industry-wide problem is another example of
Sonoco’s commitment to creating more sustainable packaging solutions for
our customers and represents years of research and development efforts.

POSSIBILITIES
As produced today, the rigid paper container is
comprised of paperboard that is 100% recycled
fiber, making this can an integral driver of the
circularity story. Moreover, when the rigid
paper container is placed in paper collection
bins for recycling, it is diverted to existing paper
pulping mills where fiber is recovered and
converted into paperboard for new products,
even new rigid paper containers.
To validate successful repulping of rigid paper
containers, seven distinct pulping trials were
conducted in Europe and the US. These
successful trials were conducted with both:
1.	Standard pulpers designed for mixed paper,
OCC, newspapers, and single-side polycoated materials
2.	Specialty pulpers designed for double-side
poly-coated materials such as aseptic

CONTINUING TO ENSURE SUSTAINABLE SOURCING

beverage cartons

THROUGH NEW FIBER CERTIFICATIONS
Sonoco is committed to the goals of sustainable development and promoting
responsible resource management and utilization. The success of this goal is
supported by our Triple Chain of Custody, Certified Sourcing, and Forest
Management programs. In 2021 Sonoco added facilities in Batavia, IL; Edinburgh,
IN; and Morristown, TN to our Triple COC certification scheme.
Chain of Custody Certification
Each link of the supply chain must be certified. From forest to mill, then on to
converters and eventually the final product, this certification program ensures that
every step of the supply chain meets our sustainability goals. Even third-party
suppliers in the supply chain are part of the Chain of Custody.
SFI Forest Management
This certification began as a means to certify the supply chain link that our forests
fulfilled in providing our Hartsville corrugating machine with virgin
fiber. As of November 2021, our Hartsville mill only sources recycled fiber.
However, we continue to certify our forests to demonstrate our commitment
to ethical forestry and to provide our timber customers with the certification that
they require.
Beyond our Triple Chain of Custody certification scheme, Sonoco also
has several sites that have obtained FSC certification under unique
individual certificates.

Adding rigid paper container material to the
recycling process has shown no negative
impact on paper production or quality. This is
consistent with Sonoco’s experience in
recycling paper container scrap in our
US-based mills today.
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PRODUCTION
WE’RE COMMITTED TO
CLEAN MANUFACTURING.

We’re focused on reducing energy usage,
water usage and air emissions through targeted
facility investments and other sustainable manufacturing initiatives.

SONOCO’S PROJECT
HORIZON BENEFITS
CUSTOMERS,
COMMUNITIES, AND THE
PLANET
Sonoco’s $125 million Project Horizon investment updates our corrugated medium machine in Hartsville, SC, to a state-of-the-art
uncoated recycled paperboard (URB) operation with an annual
production capacity of 180,000 tons. In just a few months, we will
celebrate Project Horizon’s completion, currently slated for the end

Not only does Project Horizon represent a move to 100%

of Q3 2022.

recycled fibers, but the conversion also allows Sonoco to
eliminate the manufacturing complex’s virgin pulp mill and

The new machine is set to be the world’s largest producer of URB.

chemical recovery operation.

In addition, there are a number of construction projects underway
that will modernize the infrastructure of the entire complex.
Project Horizon secures the future of the 100-year-old
Hartsville Mill Complex, ensuring that the mill is globally
competitive and that Sonoco can provide manufacturing jobs
in the area for decades to come, as we also expand capacity to
better serve our customers.
During the conversion process, we’ve also focused on utilizing

By moving toward 100% recycled fiber, Sonoco is reducing
electricity consumption, which drives reductions in greenhouse gas emissions and total water use. It’s all part of our
overall sustainability commitment.
As Phase 2 of our North American Asset Optimization
System, Project Horizon represents the contributions of
hundreds of team members, thousands of hours of plan-

local vendors and contractors for the project and have committed

ning and collaboration, and a commitment that will span

to spend at least $71 million in South Carolina along the way.

decades in its community and environmental impact.
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WATER EFFICIENCY
PROJECTS

EMISSIONS REDUCTION PROJECTS
Sonoco recognizes our responsibility to address the challenges of global climate change. We are committed to
measuring, reporting, and reducing our greenhouse gas

Reducing our water consumption is part of
being responsible stewards of our planet’s
resources. Many of our actions to reduce
water usage involve our global paper mills,
which account for over 90% of our global
water usage. We have conducted water risk

emissions as well as energy and water consumption and
waste generation in our operations around the world.
While we have reduced normalized greenhouse gas
(“GHG”) emissions by approximately 25% since 2009, we

studies at these manufacturing facilities using

are committed to further reducing our environmental

the WRI Aqueduct Water Risk Atlas.

impact by setting ambitious new targets to reduce our
global greenhouse gas emissions in line with the Paris

While we strive to reduce water use at all

Agreement, which is aimed at limiting the warming of

sites, we will place a priority on those in

global temperatures to well below 2°C above pre-industrial

water-stressed areas. At our Subang,

levels.

Indonesia mill, we now collect and use
rainwater for processing to further reduce our
intake of river water. Our mill in Dezhou, China
has worked with local authorities to switch
from groundwater to river water supply to
reduce the stress on the groundwater table.

Specifically, Sonoco aims to reduce absolute scope 1 and 2
GHG emissions by 25% by 2030 from a 2020 base year. We
have also set a goal to reduce absolute scope 3 GHG emissions by 13.5% by 2030 from a 2019 base year by working

We have also installed a wastewater surge

with our customers and suppliers to develop innovative

tank at our Cali, Columbia mill. This improves

packaging solutions that reduce packaging waste and

the amount of paper fiber recovered and

improve recyclability. These goals were validated by the

allows more water to be recycled within the

Science-Based Target initiative in June 2021. In addition,

process, reducing our water intake and

we are actively studying necessary operational changes,

discharge volumes.

technology developments, and market changes that would
be required to achieve net-zero
GHG emissions by 2050.
To meet our Science Based
Targets initiatives over the
next decade, each of our more
than 300 global operations is
focused on reducing greenhouse gas emissions by investing in energy efficiency and
renewable energy projects
along with purchasing
electricity from certified
green and reduced-carbon
energy sources.
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Sonoco Recycling Acquires American
Recycling of Western North Carolina

SONOCO DRIVES

Sonoco Recycling, a unit of Sonoco, announced the acquisition of American

GRANT FUNDING

Recycling of Western

POLYPROPYLENE CURBSIDE
ACCEPTANCE THROUGH
The Recycling Partnership released a fourth

North Carolina, a pri-

round of grant funding through its

vately owned recycler

Polypropylene Recycling Coalition,

located in Asheville, NC

distributing an additional $1.8 million to help

With this acquisition,

grant recipients advance curbside

Sonoco expands its

polypropylene (PP) recycling. To date, the

existing material recovery facility (MRF) foot-

coalition estimates it has positively

print throughout North

impacted nearly 18 million Americans

and South Carolina.

through grant funding, driving a 6.9%

American Recycling of Western North Carolina processes approximately

increase in curbside acceptance of PP

30,000 tons of recovered fiber annually and is located approximately 65

materials.

miles from Sonoco’s Newport, TN, uncoated recycled paperboard mill. The
acquisition provides a stable, lower-cost supply of recovered fiber for Sonoco’s

Sonoco-Raleigh, Sonoco-Onslow,

mill operations and an opportunity for growth in the region and adds to

Sonoco-Columbia, and our most recently

Sonoco’s position as a leading recycler in the United States.

acquired Western North Carolina MRF,
were all awarded funding, ensuring that all

ONE EUROPEAN PLASTICS MACHINE DOING THE WORK OF
TWO WITH LESS ENERGY EXPENDITURE
Mark Wadsworth, European Safety Director, Sonoco Consumer Products
Europe is dialed into how replacing inefficient machines increases productivity

of Sonoco’s North American MRFs will now
be equipped to collect and sort PP
packaging.

while saving energy. His latest case study shows

The program is designed to target

promising results.

consumer education efforts to increase
recycling of various food and non-food

At Sonoco-Bradford, two existing injection molding
machines were running 24 hours per day, 5 days per
week at 32 kWh for both machines combined.

packaging made from PP, which is in strong
demand as a recycled material.

Bradford’s new injection molding machine runs at

The Polypropylene Recycling Coalition is a

9.87 kWh. Today, this machine generates the

cross-industry effort supported by steering

required output across a period of 24 hours per 3

committee members Keurig Dr Pepper,

days per week.

Braskem, NextGen Consortium, and the

Over a 12-month period, this change is expected to drive a savings of
approximately 156,000 kWh annually, which is a huge energy saving.

Walmart Foundation, along with other
members of the polypropylene value chain.
The coalition is part of The Recycling

POWER (kWh)

HOURS

DAYS

WEEKS

ANNUAL ENERGY
CONSUMPTION (kWh)

9.87

24

3

50

35532

32

24

5

50

192000

ANNUAL ENERGY SAVINGS (kWh) 156468
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Partnership’s Pathway to Circularity, an
initiative to create scalable solutions to
packaging and system challenges.
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Sonoco Sponsored ABRE
Survey to Gain Insights in
Brazilian Recycling
In partnership with the Brazil Packaging
Association (ABRE), Sonoco had the opportunity to
sponsor and participate in the 2021 Recycling
Observatory in Brazil study. Working alongside
important industry peers, we were able to gain
enriching insights into the Brazilian recycling workflow. The outcomes of the survey provided Sonoco
with a better understanding of how the products we
make are best absorbed into the recycling system in
Brazil in support of our sustainability goals.
Covering 22 Brazilian state capitals and 84 total cities, the survey included 137 waste picker associations to identify the technical and financial viability
of the different types of packaging solutions in the
recycling chain in Brazil. We also sought to understand how the packaging produced by Sonoco in
Brazil (rigid paper containers and flexible packaging) is perceived by the waste pickers and sorted in
the associations.
For Sonoco products in particular, we learned that
all of the surveyed associations accept Sonoco rigid
paper containers.

Energy Efficiency Projects
In support of our greenhouse gas emission reductions, Sonoco aims to
continue energy efficiency improvements in our manufacturing plants
targeted to reduce energy use by at least 8% by 2030 from a 2020 baseline through investing in energy efficiency projects such as plant boiler
efficiency, compressed air, LED lighting, vacuum systems, HVAC systems and process chillers, in addition to renewable energy.
For example, we are installing solar panels on the roof of our our
Jamesburg, NJ facility. We also plan to enter into power purchase
agreements in 2022, which will provide renewable energy for up to
40% of our electrical purchases in the US and 30% in Europe.
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ADVANCING SUSTAINABLE PRACTICES IN ASIAN
MARKETS
Over the past year, Sonoco created a new functional group focused
specifically on advancing sustainability practices in Asia, including key
markets in Australia, Vietnam, Malaysia, Thailand, Japan, and South
Korea.
Working closely with Sonoco’s
regional and global Sustainability
team, the new functional group acts

Global Rigid Paper Container
Expansion As a Sustainable
Alternative
Sonoco’s iconic paper container doubles as the company’s most global product. Iconic brands producing
consumer packaged goods such as snacks, powdered infant formula, coffee, and nuts for consumers
around the world are partnering with Sonoco to utilize rigid paper containers for their sustainable packaging needs. As a result, Sonoco’s facilities are setting forth to expand operations.
Within the US, a major global
snack brand chose Sonoco’s
rigid paper container for their
chips and salty snacks to meet
their sustainability goals. Meanwhile, a major natural pet food brand selected the rigid paper container,
converting away from plastic packaging.
Continued growth can be seen within
Europe and the UK as well. The provider
of some of the United Kingdom’s most
beloved snacks utilizes the rigid paper
container with paperboard ends to meet
the recycling requirements of the UK.
South America has recognized
remarkable growth due to the
sustainable solution with over
100% growth in the last two
years with an additional 50%
projected growth across 2023 and
2024. Due to both the realized and
projected growth affecting Sonoco’s
South America facilities including
Brazil and Chile, additional production lines will be installed.
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as a liaison between Sonoco’s
Consumer Asia group and the
Company’s global Sustainability
leadership to drive strategy based on gathered insights and to address
customer engagement, voice of customer, market regulations, and
innovation workshop opportunities.
Team members are currently working closely with APCO (Australia),
MONRE (Vietnam) and MREA (Malaysia) to understand our pathways
to gaining recyclable recognition.
The group also collaborates closely with the technology and
commercial teams to address each market’s targets for recyclability,
supporting customers to achieve compliance, and growing market
shares based on our strategic vision.

FIBER PROTECTIVE EXPANSION IN EUROPE
European appliance manufacturing market leaders are actively seeking
to transition away from single use plastics within the white goods market.
This global sustainability initiative has created a significant opportunity
for fiber-based growth, and Sonoco is making significant investments in
technology and infrastructure to support this growing platform.
Sonoco Europe’s Sochaczew, Poland facility successfully
launched Sonopost® production in the fourth quarter of 2021 in
support of growing demand from key customers for sustainable
packaging solutions.
Sonoco’s Bursa, Turkey location is currently constructing a new facility
dedicated to future Sonopost production in both Turkey and Western
Europe. This new site will eventually house two, state-of-the-art
Sonopost production lines in support of Sonoco’s growing relationships
with several key market leaders. The group’s anticipated launch of this
facility is late third quarter of 2022.
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SUPPLY CHAIN
WE’RE A DEDICATED SUPPLY
CHAIN PARTNER.

At Sonoco we’re proud to be part of the supply chain for thousands
of companies and millions of products. We take this role seriously
and aim to lead by example, pouring our energies into the latest
sustainability technology and understanding the future desires of
our environmentally conscious consumers.

CRITICAL PHARMACEUTICAL SUPPLY CHAINS
FIND AGILITY AND SCALABILITY WITH
THERMOSAFE
Packaging is not made in a vacuum. Packaging is instead forged
through the push of legal requirements, brand owner goals and
performance, and the pull of consumer liking, shelf presence,
and convenience.
On the other hand, packaging is made for a purpose. That
purpose is illustrated by our motto: Better Packaging. Better

of food contact packaging, we take great pride in

Life., as packaging is a critical component of many of the

rigorously testing packaging designs to ensure the

processes that make modern life possible. Most of these

products inside are as safe and fresh when they get to your

processes and purposes happen behind the scenes, like the

home as when they left our brand owner partner’s facility.

packaging that helps get products to your local big-box store,
while others, like the berry clamshell that protects fruit during

Safety has taken on a new meaning over the last few years as

transportation, are front and center in a consumer’s shopping

we have all faced challenges related to the COVID pandemic.

experience, but likely are never recognized.

As the world’s largest temperature assurance packaging
company for pharmaceuticals Sonoco’s Thermosafe division

Regardless of the purpose, the process, and the push and pull

has had a unique role to play in the health and safety of the

that helped us arrive at a packaging design, one attribute that

entire globe. Working through logistic and supply chain

stands above all else is safety. That commitment to safety

challenges as well as the challenges related to transporting

begins with the safety of our 22,000 associates across the globe

many vaccines at -20C Sonoco Thermosafe has helped

who help to design, manufacture and recycle packaging. From

pharmaceutical supply chains become more agile and

there it extends to the packages themselves. As a manufacturer

scalable to safely get vaccines where they are needed most.
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Sonoco ThermoSafe
Leases Temperature
Controlled Containers
to Korean Air and
Singapore Airlines
Sonoco ThermoSafe leases Pegasus ULD®
containers, temperature-controlled bulk
shipping containers, to Korean Air and
Singapore Airlines. These innovative containers are the world’s first FAA and
EASA-approved passive bulk, temperature-controlled ULD containers for pharmaceutical use. The Pegasus ULD® containers can
speed through international air freight handling and customs processes at the lowest possible cost, due to being engineered with composite materials.
Not only are the Pegasus ULD® containers more sustainable, they also offer a lighter solution that’s more damage-resistant than traditional metal containers. By partnering with Singapore Airlines and Korean Air, sensitive pharmaceutical cargo can be quickly transported across the world with a FAA-approved telemetry system that can provide real-time, cloud-based data on payload, ambient temperature, envi - ronmental factors, and GPS location tracking synchronization.

$113
MILLION

Certified Womenowned Businesses

Sonoco Supplier Diversity Provides
$183M Impact
At Sonoco, diversity is a key component of our winning strategy. We are

$61
MILLION

Certified Minority
Businesses

committed to partnerships with innovative, process-focused suppliers
with a passion for excellence.

(Asian Indian, Asian Pacific, Hispanic,
Black, Native American)

Sonoco views Supplier
Diversity as the

$8

MILLION

intentional objective of
promoting access to

Certified Veteran-

economic equality for

owned Businesses

all parts of society. We
measure Supplier

$1

MILLION

Diversity success as a
percentage of spend
Certified LGBT+-

with certified diversity suppliers. Certification comes via third-party

owned Businesses

assessments to ensure ownership and accountability of the diverse
company.

$183

TOTAL

MILLION
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Sonoco accounts for an estimated $183 million total diversity
impact in 2021.
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SONOCO SUPPLIER
SUSTAINABILITY AWARDS
Each year, Sonoco’s Supply Management Sustainability team solicits
our suppliers to self-nominate for our Sustainability Awards. Sonoco’s
sustainability story is a critical part of our success, and we target
three key areas of supply chain sustainability: social, economic, and
environmental. Each year, Sonoco’s Supplier Sustainability team
reviews the self-nominations in search of suppliers that have implemented new sustainable ideas in their operations, partnered with
Sonoco on key sustainability initiatives, showed a targeted plan to
reduce GHGs, and impacted their communities. The winners are
announced at our annual Supplier Business Conference as well as in
a corporate press release.

CONFLICT MINERALS
Subject to a deeper review through our conflict minerals process are
suppliers that manufacture in high conflict areas.

CODE OF CONDUCT
Sonoco expects suppliers to abide by Sonoco standard policies on business conduct as well as our Supplier Standards. Our Supplier
Standards are therefore posted in every contract, sourcing event, and
on our website to ensure compliance. Visit the supplier standards page,
which includes the code of conduct.

DIVERSITY
Sonoco is committed to lifting-up historically disadvantaged businesses in an effort to make a positive economic impact on society and
the communities in which we operate. Sonoco has had a dedicated
Supplier Diversity program since 2004, and since 2010 we have spent
more than $1.6 billion with diverse suppliers. In 2021, the Company’s
diversity spend was approximately 8.2% of our total supplier spend in
the US and Canada.
Sonoco received the Excellence in Supplier Diversity Award from the
Carolinas LGBT Chamber of Commerce in 2021 and continued to
serve on the Boards of Directors for the Carolinas and Virginia
Minority Supplier Development Council (CVMSDC), the Greater
Women’s Business Council (GWBC), and the National Veterans
Business Development Council.
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END-OF-LIFE
COLLABORATION LEADS
TO CIRCULARIT Y.

We believe our products’ end-of-life is as important to
long-term sustainability as how they’re created. Whether through
repurposing or recycling, we focus on comprehensive programs that
provide clear guidance and strong economic incentive to reduce impact to
landfill and increase post-consumer content opportunities.
SONOCO ACQUISITION EXPANDS

achieve by 2030 at least an 85 percent recycling access

AEROSOL RECYCLING CAPABILITIES

rate for all aerosol cans and label at least 90 percent of

With the acquisition of Ball Metalpack in early 2022

aerosols as recyclable with messaging about how to

Sonoco not only warmly welcomed 1,300 experienced

properly recycle them.

metal packaging associates, but we also warmly
welcomed a portfolio of sustainable metal packaging

While Sonoco is new to the steel aerosol space, we are

for applications ranging from food and household

confident that our expertise in residential recycling

products to steel aerosol cans. Sonoco has long

along with our experience expanding access to

recognized steel as one of today’s top solutions for

recycling for other packaging formats will be valuable

moving to a circular economy as it can easily be

assets to the Initiative. We look forward to doing our

collected and sorted at residential material recovery

part to ensure aerosol cans stay out of landfills and

facilities as well as processed into new products with

remain a bedrock of the circular economy.

no loss of performance.
As we dug into the portfolio, we were surprised to
learn that while aerosol cans were easily recycled,
a significant number of US recycling programs still
did not accept the material. With that challenge
highlighted, we were excited to continue
Metalpack’s history of environmental stewardship
by joining the Aerosol Recycling Initiative.
Led by The Can Manufacturers Institute (CMI)
and the Household & Commercial Products
Association (HCPA), Sonoco joined almost 20
other companies across the aerosol value chain to
develop two quantitative, time-bound goals; to
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SONOCO, SUSTANA COLLABORATION DEMONSTRATES
RIGID PAPER CONTAINER RECYCLABILITY
Sonoco recently demonstrated

bottoms of rigid paper containers

These findings demon-

new opportunities to recycle

can be recycled in the steel

strate additional ways

rigid paper containers through a

stream, and Sonoco also con-

to close the loop and

trial with Sustana in collabora-

firmed that these cans could be

enable Sonoco and

tion with Kellogg’s, highlighting

recycled in Sonoco’s standard

other paper mills to

the circular economy journey of

paper mills. However, it was

accept their paper prod-

important to prove that

ucts back for recycling

recycling rigid paper con-

and decrease impact to

tainers was feasible outside

landfills.

Scan the QR Code
to watch the video
about these
recycling efforts.

of the Sonoco mill network.
Sonoco and Sustana con-

“It’s no easy task, but we believe closing

firmed that during the

the loop is always worth our time, talent,

pulping process, the fiber

and resources,” said Scott Byrne,

components and non-fiber

Associate Director of Global

components do separate

Sustainability for Sonoco. “Ultimately,

Sonoco’s rigid paper containers.

from each other. The fiber can

through strategic collaboration, it’s more

Through three third-party sorta-

then be made into usable paper-

possible than ever to reduce the impact

tion trials, it was found that steel

board for new products.

of our packaging on the environment.”

protect and preserve the planet for future generations. The
EnviroSense® line delivers on expectations while advancing
Sonoco’s purpose of Better Packaging. Better Life.
In 2022, Sonoco achieved pre-qualification for How2Recycle®
Store Drop-off labels for the EnviroFlex™ PE line of monomaterial flexible packaging products within our EnviroSense®
sustainable packaging portfolio. Our suite of sustainable
flexible packaging solutions includes options for recyclability,
compostability, and the use of post-consumer recycled
content.
The following recycle-ready solutions have received the
How2Recyle pre-qualification for the Store Drop-off recyclable

Sustainable Flexible Packaging
with Store Drop-off Recyclability
As an industry leader in value-added flexible packaging,

label:
• EnviroFlex™ PE Premade Pouches and Rollstock
• EnviroFlex™ PE Bags
• EnviroFlex™ PE Cold Seal Flow Wrap

Sonoco takes pride in developing solutions that match our
customers’ high speed filling lines and high barrier product

Within each of these products, specific solutions are available

protection. However, we also recognize the critical importance

in pre-qualified structures including clear, opaque, and mono-

of developing sustainable packaging solutions that will better

layer with high barrier options available.
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HOLYGRAIL 2.0 SORTING

Conventional sorting technologies

TECHNOLOGY VALIDATED

sometimes misidentify material

Through the HolyGrail 2.0 initiative,

packaging resulting in items ending

semi-industrial trials successfully

up in the wrong recycling stream or

validated using NIR and digital

dropped altogether. The new digital

watermarks detection to sort

watermarking technology allows for

packaging waste with a 99 percent

more accurate separation, even in

detection rate. This validation also

cases of multi-material packaging.

demonstrated the potential to develop new,
more granular post-consumer recycling streams.

The Digital Watermarks Initiative HolyGrail 2.0
driven by AIM – European Brands Association,

Sonoco participated in a live trial in Copenhagen

and powered by the Alliance to End Plastic Waste,

and found that 96 percent of rigid paper containers

seeks to continue enabling better sorting and

were correctly detected and ejected among five

higher-quality recycling rates for packaging in the

other packaging types of various brands. This

EU. With these findings, they are on track to

shows an additional approach to sorting Sonoco’s

impact global initiatives, and Sonoco can show

rigid paper containers into the paper recycling

compatibility of its rigid paper containers with this

stream.

technology.

Polycoated Fiber Container
Acceptance Advances at Sonoco Mills
with Rigid Paper Containers and Cans
Heraclitus, a Greek philosopher,
has been quoted as saying “change
is the only constant in life.” This
observation can also extend to the
world of packaging and packaging
recycling. Since Woodbury, NJ, set
up the first curbside recycling pro
gram in 1980 there have been dra
matic changes in the volumes and
types of materials moving through
stores, into homes and eventually
into recycling facilities and end
markets. Even today we are
witnessing some once common
materials like office paper and
newsprint slowly disappearing
while other formats, such as small
card-board boxes and poly-coated
rigid paper containers continue to
grow as they find new use cases.
Sonoco believes that the recycling

infrastructure and end markets
must change and adapt with the
times. We began this journey in
July of 2021 when we announced
that our paper mills would accept
poly-coated scrap materials from
our rigid paper container
production sites. While this was a
positive first step, we knew we
needed to do more and by October
we had validated and announced
that our 10 US paper mills would
also accept rigid paper containers
in bales of residential mixed
paper. In 2022 our focus has now
begun to turn outward. We have
been exploring what other
common poly-coated fiber
containers exist on the market and
whether our mills can recycle
them. With the guidance of
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several industry associations, our
attention has next turned to paper
cups. Recently we were proud to
announce that as of June 2022 our
Hartsville, SC, mill joined a
growing list of end markets that
can accept and recycle this polycoated fiber container.
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TUBE AND CORE
SCRAP RECYCLING
Sonoco offers our customers the opportunity to
participate in a tube and core recycling program.
Returning scrap cores to our facilities is an
economical and sustainable way of helping
customers reduce their overall cost. Companies that
choose to participate in the program can highlight
their efforts in reducing their landfill costs. Tube and
core scrap that is returned to Sonoco is shredded,
baled, and then returned to paper mills and recycled
SONOCO ECOREEL® RECYCLING STILL

into new paperboard.

GOES STRONG AFTER 20 YEARS
Sonoco continues 20 years of its EcoReel® Recycling
program, offering free pickup of thousands of
truckloads of viable used reels. Through this
program, we help contractors, utility companies,
and distributors across the US eliminate disposal
costs, decrease worksite clutter, fulfill their
commitments to environmental stewardship, and
support sustainable processes.

Because of the easy and free process, the EcoReel®
Recycling program has become the
best solution in the industry for recycling wire and
cable reels and aids in cutting down disposal costs
and investment recovery. Nailed wood
and polyfiber reels are picked up, repaired,
refurbished, and returned to circulation for reuse,
all by Sonoco. Those who use the program can also
learn the number of trees or amount of landfill
space saved by recycling their reels with

How the program works:
• Customers need to advise that they would like to
participate. It is a completely voluntary program.

a thorough environmental analysis and use the
analysis in their own sustainability reports.

• Tube and core scrap must be stripped of the
customer’s material, contaminate-free, and

Twenty years in, Sonoco continues to deliver on its

securely packaged in an orderly fashion.

sustainability promise.
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COMMITMENT TO OUR PEOPLE
INSPIRING OUR TEAMMATES TO DO WHAT THEY DO EVERY
DAY—CREATE A BETTER PACKAGE THAT MAY JUST CREATE
A BETTER LIFE FOR SOMEONE.
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ANTI-DISCRIMINATION AND ANTIHARASSMENT POLICY
Sonoco is an Equal Opportunity Employer committed to
providing its employees with a safe, non-discriminatory
work environment that promotes open and honest communication and embraces dignity, respect, and diversity
in all aspects of its business operations. Sonoco does not
tolerate discrimination. We make it a priority to bring
diversity and inclusivity to Sonoco’s business and hiring
practices by treating all of Sonoco’s employees, stakeholders, and communities fairly, regardless of one’s race,
gender, ethnicity, age, physical ability, religion, or sexual
orientation (among other protected categories).
We do not tolerate disrespectful or inappropriate behavior, unfair treatment, or retaliation of any kind. Harassment
is not tolerated in the workplace or in any work-related
circumstances outside of the workplace. We also work to
highlight the benefits of and strategies for promoting a
respectful and inclusive work environment that is free of
all forms of harassment, intimidation, and discrimination.
In order to reinforce this priority, all salaried employees
are required to complete state-specific Workplace Violence & Harassment training online and hourly employees participate in this initiative via classroom-based
learning annually.

SONOCO’S HUMAN
RIGHTS POLICY
Respect for human rights is a basic tenant of Sonoco’s beliefs
and is consistent with our values and our goal to be a more
economically, socially, and environmentally sustainable
enterprise. Our approach to human rights begins with
understanding how our activities, including our products
and services, as well as the activities of our business
partners, may impact, either positively or negatively, our
employees, communities, and partners.
Sonoco operates in diverse cultures and communities.
Wherever we operate, certain principles consistently apply to
the Company’s relationships with its employees and its
expectations of conduct in the workplace. Sonoco’s
Standards of Business Conduct provide a worldwide
framework for responsible operations and are consistent
with the spirit and intent of the International Labor
Organization 1998 Declaration Fundamental Principles and
Rights at Work. We actively participate in the United
Nations Global Compact, and adhere to the obligations set
by The ILO Declaration for Member States in order to
promote and realize the following principles:

DIVERSITY & INCLUSION COUNCIL
UPDATE
Sonoco has a Diversity & Inclusion Council made up of executive, management, and D&I leaders throughout the organization. In 2022, our focus for Diversity, Equity, and Inclusion
education moved beyond the conversation around unconscious bias. Throughout the year we continue to hone in on
the topics of group identity, intersectionality, cultural influences on mental health, and assimilation.
In these live instructor-led trainings, employees can explore
their individual identities and discuss how they may influence
their worldview and how they show up in the workplace. We
intend to create safe spaces for employees to learn from both
the content and each other. This ultimately provides a unique
opportunity for organic personal and professional growth.

•

Fair and safe work

•	Rights of children and abolition of child labor
•	Prohibiting forced or compulsory labor and human
trafficking
•

Non-discrimination

•	Freedom of Association and collective bargaining
•

Indigenous people’s rights

Sonoco and its affiliates support these principles. The
Company and its affiliates develop and implement suitable
policies, procedures, and practices in light of applicable laws
and specific circumstances to accomplish the objectives
listed above.
Read the full scope of the company’s commitment to respect

Our six active Business Resource Groups also hosted and
led our second annual Week of Understanding via our Diversity and Inclusion Council. The week focused on the impacts
of bias, blind spots, generational stereotypes, diversity facts
through gamification, our uniqueness to connect with
others, and mental health.

human rights standards, specifically those outlined in the
International Bill of Human Rights and the principles
concerning fundamental rights set out in the International
Labor Organizations (ILO) Declaration on Fundamental
Principles and Rights at Work.
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Sonoco’s Week of Understanding
Throughout this year’s Week of Understanding, the Diversity & Inclusion (D&I Council) Resource Groups
hosted sessions that addressed topics like unconscious bias, blind spots, and generational stereotypes. The
conversations led by the Resource Groups discussed a few ways these stereotypes manifest in everyday life
and how to identify them before they affect our interactions with our peers and colleagues.
It’s important to understand that unconscious bias is not limited by race, gender, age, or any other identity. It’s
just part of the human condition. When we accept this reality, it allows us to move forward together in recognizing and addressing our own unconscious biases.

Scan the QR Code to watch
a video on Diversity &
Inclusion at Sonoco.

Together, we can create a more inclusive and open environment that allows each of us to contribute from our own life experiences. Together, we
can spot unintended discrimination before it even happens. And, together, we can build the Sonoco we want for our future selves.

BY GENDER

COMMITMENT TO
DIVERSITY AND
INCLUSION

2020
20%
12%
9%

0.01 %

WOMEN IN
SENIOR
LEADERSHIP
MINORITIES IN
SENIOR
LEADERSHIP
TURNOVER RATE
FOR GLOBAL
SALARIED FEMALES

Representation of diverse employees in successor
pools across business units and functions

2023
25%
15%
6%

WOMEN IN
SENIOR
LEADERSHIP
MINORITIES IN
SENIOR
LEADERSHIP
TURNOVER RATE
FOR GLOBAL
SALARIED FEMALES

Identification of a diverse candidate as
successor for Head of Manufacturing
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Here’s an important perspective on the Week of
Understanding by By Nia Rothmaller, Manager- Talent
Development & DEI Initiatives
“When I think of my first lesson in
true understanding, I’m brought
back to my mother’s classroom
when I was about 8 years old. She
was a speech therapist and specialized in early intervention for children

A CULTURE OF SAFETY EXTENDS TO THE
DIGITAL INFRASTRUCTURE
People build businesses, and technology transforms businesses. Our technology investments are guided by a strategic
vision to transform the foundational and enabling technologies
that will improve customer experiences, drive operational excellence, and support process excellence.

with autism spectrum disorder. I’m
sure it wasn’t “Take Your Child to

As we engage customers digitally and conduct business in an

Work Day”, but I was in her room

increasingly paperless environment in pursuit of these strategic

helping students color pictures, tying shoes, putting on

imperatives, we must simultaneously invest in and remain

coats, and organizing art supplies. Now that I think about it,

committed to transparency about cyber resiliency.

the day may have just been for free labor and an intentional
teaching moment! Towards the end of school, parents would

Our migration of hosting to cloud platforms and utilization of

pick up their children and stop to tell my mom story after

key cloud technologies dictates an increase in cybersecurity

story about something she taught them that has either

through aggressive threat hunting and detection, threat mitiga-

helped their communication skills grow or challenged them.

tion and remediation, and robust resiliency.

She would never interrupt, even when conversations
seemed heated from my viewpoint across the room. She
would simply nod and offer her insights as necessary.
After everyone was picked up, I helped her clean the classroom and started my firing squad of follow-up questions.
With every one she would calmly reply with something like,
“Their daughter is frustrated that her talker makes her feel
different and she doesn’t feel heard or understood.” Sometimes she’d throw in a, “I don’t know Nia. Everyone’s entitled
to their opinions. Perception is reality!” Each answer had the

This year, we created and issued an information security/cybersecurity policy, available to all employees internally. We are currently leveraging both the Proofpoint cyber training platform
and our Workday Training system to support new employee
training, annual training, and remedial training needs. Additionally, Sonoco uses Proofpoint for iterative phishing exercises to
assess employees’ knowledge and preparedness.
Beyond training, we have also created a clear escalation pro-

underlying message of othering or loneliness. Most students

cess that employees can follow in the event they notice some-

really wanted their family, friends, and community to truly

thing suspicious in any digital context within our technology

see them and understand their personal experiences.

infrastructure. Every Sonoco user can instantly and seamlessly
report suspected or actual cyber events and incidents to the

When I first started my journey taking and facilitating diver-

Corporate Information Security Team through dedicated email

sity, equity, and inclusion classes, I would channel my moth-

boxes or the service desk.

er’s calm often. I’d ask myself, “How can I seek first to
understand others, then aim to gain their understanding of

From these baseline policies, procedures, and preventative

me?” It’s so easy to judge when someone has an opinion or

measures, we will continue to grow our investment in technol-

life experience that’s different than yours. Seeking under-

ogy while maintaining a watchful eye on emerging threats, new

standing is an intentional act that involves a heightened

vulnerabilities, and the evergreen task of employee education

level of self-awareness. Practice, practice, practice!

to create a cybersecurity culture that matches our vision for
excellence in the physical industries we engage every day.
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Sonoco University Turns Two
Sonoco celebrated two years of Sonoco University, our
learning management system, which empowers
employees to grow in their professional development
through helpful, practical resources and a continuous
learning experience.

OCCUPATIONAL HEALTH & SAFETY
Protecting the health and safety of our employees is a top priority,
and we are committed to providing a safe working environment for
all our associates. We use global and local incident data along with
identifying leading indicators to create program and safety improvement action plans to reduce conditions and behaviors that lead to atrisk situations.

In only two years, there have been over 5,700 hours of
Global Business Conduct Training completed
globally, with a 99% completion rate. User experience
has been enhanced through more accessible content,
improved navigation, and an expanded library of
content
including
podcasts,
e-books,
audiobooks,
videos, and

In 2021, we moved our safety program from a historical lagging indi-

more.

cator focus to a more proactive, leading indicator approach. Overall
injuries in 2021 were slightly down from 2020 but more importantly,

Sonoco
University
continues to
present learning content focused on topic areas
directly related to the operating strategy. Seven
Global Learning Academies are Leadership, Safety,
Commercial Excellence, Operational Excellence,
Digital Transformation, Innovation, and
Organizational Change. As more learning
opportunities are found, Sonoco University will
continue to grow and serve our employees in meeting
their professional goals.

were down 10% from 2019. To promote the prevention of more significant Life-Changing Events, which are injuries or incidents that
cause or have the potential to cause permanent disabilities or the
loss of life, we engaged outside experts to conduct assessments of
high-risk activities and leveraged learnings globally. In addition, we
evaluated our safety systems to improve focus and resources.
Globally, we achieved completion of 99% of all safety improvement
action plans, which are site-level improvement plans designed to
reduce risk. Finally, our operations leadership worked together to
develop a new safety playbook that will be used globally in 2022 to
further train our employees.
Our focus on safeguarding the health of our employees continued to
evolve around actions we took to reduce exposures to COVID-19. We
continued to implement safety protocols across our facilities following recommendations by the US Center for Disease Control and Prevention and the World Health Organization. As the pandemic continuously evolved, we put in place measures and practices for the
health and safety of our employees, customers and suppliers, and in
response to changing local laws. We proactively provided employees
with personal protective equipment, and where possible, provided
on-site testing and vaccination clinics.
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COMMITMENT TO OUR COMMUNITIES
SONOCO CONTINUES ITS STRONG COMMUNITY SUPPORT THROUGH
PARTNERSHIPS AND COLLABORATION, EDUCATION, HEALTH AND
WELFARE, ARTS AND CULTURE AND THE ENVIRONMENT.
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Memberships and Certifications
• Brazilian Packaging Association (ABRE)
• Amazon Packaging Support and Supplier Network (APASS)
• American Forest and Paper Association (AF&PA)
• American Institute for Packaging and the Environment
(AMERIPEN)
• Association of Plastics Recyclers (APR)
• Association for Dressings & Sauces (ADS)
• Carbon Disclosure Project (CDP)
• The Circular Economy for Flexible Packaging (CEFLEX (EU))
• Circular Economy for Labels (CELAB North America)
• Center for Advance Purchasing Studies (CAPS)
• Confederation of Paper Industries (CPI)
• EcoVadis
• Environmental Education Association of South Carolina (EEASC)
• EPS Industry Alliance (EPS-IA)
• Fachvereinigung Hartpapierwaren und Rundgefäße e.V. (FHR)
• Flexible Packaging Europe (FPE)
• Flexible Packaging Association (FPA)
• Forest Stewardship Council (FSC)
• Healthcare Plastics Recycling Council (HPRC)
• Holy Grail 2.0
• The Brazilian Tree Industry (IBA)
• IK Industrievereinigung Kunststoffverpackungen e.V. (IK)
• Industry Council for Packaging and the Environment (INCPEN)
• Indufed
• International Safe Transit Association (ISTA)
• Institute of Scrap Recycling Industries (ISRI)
• National Association for PET Container Resources (NAPCOR)
• National Council for Air and Stream Improvement (NCASI)
• National Minority Supplier Development Council (NMSDC)
• National Veterans Business Supplier Development Council
(NVBDC)
• Northeast Recycling Council (NERC)
• NOVA Consortium
• Operation Clean Sweep (OCS)
• Paper and Packaging Board (P&PB)
• The Association for Packaging and Processing Technologies
(PMMI)
• Programme for the Endorsement of Forest Certification (PEFC)
• The Recycling Association
• The Recycling Partnership (TRP)
• Supplier Ethical Data Exchange (SEDEX)
• Society of Plastics Engineers (SPE)
• South Carolina Chamber of Commerce
• South Carolina Manufacturers Alliance (SCMA)
• Southeast Recycling Development Council (SERDC)
• Sustain SC
• Sustainable Forestry Initiative (SFI)
• Sustainable Packaging Coalition (SPC)
• US Compost Council
• Women’s Business Enterprise National Council (WBENC)
• 4Evergreen
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Protecting the COVID-19
Vaccine Around the World
When the CDC advisory committee unanimously
approved the COVID-19 vaccine for kids ages 5-11,
stating that the “benefits outweigh the risk,”
vaccine manufacturers turned to Sonoco
Thermosafe for support amid a new surge in
demand.
Many factors affect shipping valuable medicine
and pharmaceutical supplies around the globe.
Labor shortages, airline capacity crunches,
increasing fuel prices, raw material availability and
global economy inflation across all sectors
continue to plague the industry. As the world’s
largest temperature assurance packaging company
for pharmaceuticals, Sonoco ThermoSafe supports
our customers every step of the way.
With 30 operations across the Americas, Europe,
and Asia, ThermoSafe is able to help mitigate
many of the regional market conditions that
impact vaccine availability because of our close
proximity to key markets. And, with the financial
strength and global network of Sonoco backing our
operations, including 335+ plants in 33 countries,
we have been able to continue to supply vital
packaging needed to ship temperature-sensitive
healthcare products around the globe.
Our bulk shipping solutions are optimised for air
freight, pre-tested for quick adoption in the supply
chain, scalable to meet demand. Most importantly,
they’re proven to work in protecting valuable
medical supplies from manufacture to distribution.
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CELEBRATING EARTH DAY
AROUND THE WORLD
Sonoco’s first international Earth
Day effort kicked off the week of
April 18, 2022, with groups across
the United States and LATAM
working to make the communities
around them a little greener. From
cleanup activities to steel-toe shoe
collections for donation to homeless shelters, the Sonoco workforce had a great time supporting
the areas in which their facilities
are based.

EMPOWERING THE NEXT
GENERATION TO LEARN
Sonoco’s commitment to being a
good corporate citizen should
impact individual lives in a meaningful way. We empower even the
youngest students to be part of our
pursuit of a better life. During our
annual Back to School supply
drive, we received over 300 donations from 22 Sonoco locations
and were able to impact students
at 20 different schools.

Sonoco Cares
Sonoco Cares linked employees to community needs across cities, states, and
countries during the COVID-19 pandemic. Through Sonoco employees, several
local communities were supported and encouraged with food, donations,
volunteers, and more.
Among these communities was the Hartsville Soup Kitchen, located near Sonoco
headquarters in Hartsville, SC. Volunteers helped prepare and serve food at the
soup kitchen for the full year of 2021. In collaboration with Black Employees @
Sonoco, Sonoco Cares also provided a
Martin Luther King Jr. Week of Service to
encourage and promote safe ways to have a
positive impact in local communities.
Other initiatives included monetary
donations, food donations, and volunteer
work for Harvest Hope in Florence, SC, as
well as a Heart Healthy Food Drive through
the American Heart Association. Coats,
scarves, gloves, and toilet tissue were donated to United Way Coats4Kids
through Sonoco Cares, and 57 children were supported during the Christmas
holiday.
One of the most global efforts that united Sonoco was a Walking Challenge to
support Rise Against Hunger and other local charitable organizations in Latin
America. Across 175 teams and 6 countries, 700 employees walked 220,476,490
steps total to raise funds for Rise Against Hunger.
Sonoco’s charitable efforts were recognized by the NYSE as part of their 98th
Annual Tree Lighting in alignment with their theme of Global Giving in 2021.

Sonoco Walking Challenge Stats
In addition, virtual donations were
directed to the Kids in Need Foundation, which helps thousands of
children in underserved schools.
From backpacks and notebooks to
pencils, markers, crayons, and
more, we were able to equip children with tools for education and
remind them that giving back is
about more than making a donation; it’s about making a difference.

		
COUNTRY

NUMBER
OF TEAMS

TOTAL
PARTICIPANTS

TOTAL
STEPS

DOLLARS
DONATED

US

64

256

85,395,001

1,829

BRAZIL

19

76

18,635,500

543

COLOMBIA

16

64

18,684,658

457

CHILE

7

28

8,981,035

200

EUROPE

5

20

6,146,948

143

MEXICO

64

256

82,633,348

1,828

175

700

220,476,490

5000

TOTAL
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MAJOR GIFTS

Customer Health & Safety
Sonoco takes the health and safety of those who

Organization

use our products seriously. We consider the health

2021 Gift ($)

American Cancer Society…………………10,000

and safety impacts of our products and evaluate

American Heart Association……………… 12,500

options to improve our products throughout the

American Red Cross……………………… 65,000

life cycle starting with product design, ensuring

Black Creek Arts Council……………………15,000

that we have properly vetted all raw materials used

Boy Scouts……………………………………… 5,000
Butler Academy…………………………… 100,000
Butler Heritage Foundation………………… 5,000
Clemson University………………………… 352,500
Coker University…………………………… 205,000
Columbia Museum of Art…………………… 5,000
Community Development Grants……… 321,000
COVID-19 Community…………………… 100,000
Non-profit Grants
Crosby Scholars Forsyth…………………… 5,000
Cypress Adventures……………………… 25,000
Darlington County……………………………10,000
Economic Development

in our products for safe use for the intended
applications. This consideration continues

Francis Marion University…………………15,000

through production to ensure we are not

Girl Scouts……………………………………… 5,000

introducing any contaminants or other harmful

Governor’s School for…………………… 40,000
Science and Mathematics

elements in operations and ultimately includes our
products’ end of life and safe disposition.

Hartsville Community Center Building… 25,000
Hartsville Mandarin……………………… 134,000
Chinese Instructors

We have a robust product safety process that
ensures compliance of products in line with the

Harvest Hope…………………………………10,000

relevant regulatory requirements. In addition, our

Local Schools……………………………… 29,000

operations producing food or pharmaceutical

Northeastern Strategic Alliance…………10,000

packaging have

Rise Against Hunger………………………… 5,000

completed the relevant
certifications for
product safety. In 2021,

Sonoco Scholarships…………………………79,700

Social Welfare
and Health
$315,102

South Carolina Independent…………… 25,000
Colleges and Universities

Sonoco did not have
compliance with
regulations or voluntary
codes as it relates to
product safety.

Trees for Tomorrow…………………………… 5,000

Sonoco
Foundation
2021 Cash
Contributions

any known non-

Cultural and
Civic, Other
$508,880

$1,853,095
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UNCF……………………………………………15,000
Education
$1,029,113

United Way…………………………………… 120,000
YMCA………………………………………… 80,000
Sonoco did not make contributions of
expenditures toward the influence of an issue
or topic requiring lobbying efforts in 2021.
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COMMITMENT TO OUR SHAREHOLDERS
OUR STRATEGY IS FOCUSED ON FOUR AREAS: INVESTING TO DRIVE
PROFITABLE GROWTH, BOTH ORGANICALLY AND THROUGH
TARGETED ACQUISITIONS; IMPROVING MARGINS; INCREASING
CASH FLOW; AND SUSTAINABILITY.
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CORPORATE GOVERNANCE
AND COMPLIANCE
Sonoco follows a philosophy that greater transparency,
sensible risk taking and strong governance policies are
necessary to protect shareholder value.

BOARD INDEPENDENCE
Sonoco’s Board is comprised of 9 independent members or 82%,
based on the criteria established by the NYSE. Also, 100% of the
members of the Audit, Executive Compensation, and Corporate
Governance and Nominating Committees are independent.

BOARD REFRESHMENT
We recognize the importance of refreshing our Board with diverse,
experienced leaders. Over the past three years, we have added three
new Directors. These new members are independent and provide
experience and perspective to advance our business strategy. We also
believe it is important to have varying degrees
of tenure on our Board.

DIRECTOR
ELECTIONS
All Directors are
elected annually.
At Sonoco’s Annual
Shareholders Meeting,
Directors were elected
at an average majority
of

98.8%

Tenures
•

10 years or more – 5 Directors

•

4 to 10 years – 4 Directors

•

3 or fewer years – 3 Directors

LONG-STANDING COMMITMENT TO BOARD DIVERSITY
We are very intentional about our long-standing commitment to

GENDER AND MINORITY
GENDER
AND MINORITY
BREAKDOWN
OF SONOCO’S
BREAKDOWN
OF SONOCO’S
BOARD OF DIRECTORS
BOARD OF DIRECTORS
2022
2022

gender, racial and cultural board diversity and independence. Our
current Board has a diversity rate of 45% in these categories. We first

Female
Female

36%
36%

elected a woman to our Board in 1995, and currently have four women
and one Asian Indian director. For well over two decades,

Minority
Minority

our Board has included women, minorities and culturally diverse
members. In addition, we seek geographic diversity in our directors.
Nearly all of our directors live outside South Carolina, and one
director lives in Europe, where the Company generates nearly 20% of
its revenues. This diversity helps bring more global business
perspective to our Board.
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Non-minority
Non-minority
Male
Male

55%
55%

13.6%
13.6%
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Our strategy is focused on four areas: investing to drive profitable growth, both
organically and through targeted acquisitions; improving margins; and sustainability.
NET SALES billions of dollars

5.04

5.39

5.37

5.24

GROSS PROFIT billions of dollars

5.59

1.04

0.96

1.06

1.10

1.05

2021 SALES GREW 6.7%
COMPARED TO 2020. GROSS
PROFIT AS A PERCENTAGE OF
SALES WAS 19.0% IN 2021
COMPARED TO 20.0% IN 2020.

2017

2018

2019

2020

2021

BASE EARNINGS
PER DILUTED SHARE dollars

3.37

3.53

3.41

2017

2018

2019

2020

2021

DIVIDENDS AND STOCK
REPURCHASES millions of dollars

396.7

3.55

2.88

BASE EARNINGS WAS $355.7
MILLION IN 2021 COMPARED TO
$345.5 MILLION IN 2020.
SONOCO RETURNED RECORD

181.1

159.5 176.0 179.9

AMOUNTS OF CASH TO
SHAREHOLDERS IN 2021. WE

2017

2018

2019

2020

2021

2017

2018

2019

dividends

2020

2021

stock repurchases

HAVE PAID DIVIDENDS SINCE
1925 AND INCREASED DIVIDENDS
FOR THE PAST 39 YEARS.

2021
SALES
OPERATING
2021
SALES
BY BY
OPERATING
SEGMENT
percent
of sales
SEGMENT
percent
of sales

AS REPORTED IN OUR NEW
OPERATING AND REPORTING

Consumer
Consumer
Packaging
Packaging

STRUCTURE.

42.4%
42.4%
AllAll
Other
Other

13.6%
13.6%

Industrial
Paper
Industrial
Paper
Packaging
Packaging

44.0%
44.0%
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BUSINESS CONDUCT AND
ANTI-BRIBERY POLICY

SAY ON PAY
At the April 2022 Annual
Meeting

99.7%

of shareholders who cast a vote
for or against the proposal,

Sonoco requires the Board, management,
employees, contractors and vendors to understand
and comply with the Company’s Business
Conduct Standards and Anti-bribery and Foreign
Corrupt Practices Act Policy.
More information about these policies can be
found on our Investor Relations website at
www.sonoco.com.

voted in favor of the Company’s

Creating an Anti-Corruption
Culture

“Say on Pay” proposal on

Sonoco is committed to creating a culture of

executive compensation.

integrity through specific anti-corruption
education and policy implementation. We conduct
regular training and awareness events
administered in connection with the annual

LEAD INDEPENDENT DIRECTOR
Our by-laws provide that the Chairman of the Corporate
Governance and Nominating Committee, who is always an
Independent Director, will simultaneously serve as Lead
Director.
The Lead Director presides at any meeting at which the
Chairman is not present; presides at executive sessions of the
Independent Directors; serves as a liaison between the
Chairman and the Independent Directors when requested;
confers with the Chairman regarding the information sent to
the Board and the schedules and agendas for meetings; and
is available for consultation and direct communication with
major shareholders.

PROXY ACCESS
Our by-laws provide eligible shareholders with “proxy access”
rights to nominate Director candidates.
A shareholder, or a group of shareholders, owning at least 3%
of the Company’s outstanding common stock continuously
for at least three years may submit eligible Director nominees
for up to the greater of two Directors or 20% of the number of
Directors in office.

training program for our business conduct
guidelines to all employees, as well as other
targeted ad hoc virtual and in-person events and
training opportunities. Recently, several hundred
employees in our Mexico locations received live
training from outside attorneys on Foreign
Corrupt Practices Act and relevant in-country
anti-bribery legislation.
We also conduct annual global risk assessments
both by country and by business unit followed by
on-site anti-bribery compliance audits in targeted
higher-risk locations. Each of our customers and
vendors undergoes recurring screening for
compliance that is logged in their master files with
restricted, denied, and sanctioned parties clearly
listed. Finally, we conduct expanded due diligence
and background reviews for any business partners
involved in higher-risk transactions or
arrangements.

AS OF JUNE 30, 2022
ISS Governance
Quality Score:
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SONOCO ISSUED INAUGURAL GREEN BONDS TO EXPAND CIRCULAR ECONOMY PRODUCTS
In January 2022, Sonoco completed our inaugural offering of green bonds to support our sustainability strategy. This first-ever
green bond package totaled $1.2 billion and was focused on our investment in sustainable, recyclable metal packaging.
Institutional Shareholder Services ESG (ISS ESG) reviewed our Green Financing Framework and found that the planned use of
proceeds is consistent with Sonoco’s sustainability strategy and material environmental, social, and governance (ESG) initiatives
and published a Second Party Opinion on their website.
ISS ESG’s SPO offers investors additional insights into the alignment of Sonoco’s Green Financing Framework and the 2021 Green
Bond Principles published by the International Capital Market Association.
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SUSTAINABILIT Y OVERSIGHT

CORPORATE OVERSIGHT
To ensure ongoing progress in our sustainability journey,
it is important that we embed accountability for our
sustainability and environmental strategy at all levels
within the organization. As such, we have a strong
oversight and incentive structure in place that carries
through from our Board of Directors, our executive
leadership, business leaders, and ultimately down to our
manufacturing associates. In addition, we utilize our
cross-functional commitments oversight committee to
serve as champions to track and drive business
engagement and execution of projects and processes
required to deliver our goals. We are also implementing

CORPORATE
SUSTAINABILITY COUNCIL
The Sonoco Corporate Sustainability Council provides
oversight, guidance and direction on social, environmental and
governance issues that have potential impacts on the
reputation and long-term economic viability of the Company
and our stakeholders.

COUNCIL MEMBERS
Howard Coker President and CEO (Sponsor)

new data systems to better collect and track our

Elizabeth Rhue Vice President, Global Environmental,

progress, which provide the granularity and transparency

Sustainability, and Technical Services (Chair)

our business leaders need to understand how our
product lines and manufacturing operations contribute to
our corporate commitments. We believe these actions
will be effective in ensuring internal alignment, leveraging
best practices and ultimately successfully meeting our

Susan Albritton Category Manager, Waste & Recycling
Services
Scott Byrne Director, Global Sustainability

commitments to our customers, our people, our

Steve Charles Director, Strategic Sourcing

shareholders, and our planet.

Rodger Fuller Chief Operating Officer

EMPLOYEE AND PUBLIC RESPONSIBILITY

Russell Grissett Division President, Global Flexibles

COMMITTEE OF THE BOARD OF DIRECTORS

Edward Harrington Director, Environmental Services

The Employee and Public Responsibility Committee of
the Board of Directors provides oversight and guidance
on environmental issues and social issues such as
diversity, employee safety and health and employee
morale and well-being, as well as public policy issues.

Ernest Haynes Division President, Sonoco Metal Packaging
Elizabeth Kremer Assistant Secretary and Stakeholder
Engagement Coordinator
Jim Lassiter Division Vice President, Healthcare and

EMPLOYEE AND PUBLIC RESPONSIBILITY

Protective Solutions

COMMITTEE MEMBERS

Greg Munoz Staff Vice President, Global Supply

Dr. Pamela L. Davies (Chair)

Eleni Istavridis

Philippe Guillemot

Blythe J. McGarvie
Sundaram Nagarajan

Management and Logistics
Jeffrey Schuetz Staff Vice President, Global Technology,
Consumer
Palace Stepps Division Vice President and General

Corporate Oversight Structure

Manager, Sonoco Recycling
Jeffrey Tomaszewski President, Diversified Businesses
Division
Garrin Traill Director, Internal Audit
Lisa Weeks Vice President, Investor Relations and
Corporate Affairs
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SONOCO
1 NORTH SECOND STREET I HARTSVILLE, SC 29550
843 383 7000 I SONOCO.COM
SONOCO.SUSTAINABILITY@SONOCO.COM

